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Welcome
Bold's MediaGateway is a versatile tool that offers a flexibility in communication to optimize
Central Station processes.  The MediaGateway is designed to:

· Communicate with the Bold Telephony Service (BTS), sending commands and
receiving responses. The BTS is also capable of initiating communication with the
MediaGateway. 

· Communicate with Manitou by sending and receiving certain responses and
information through the XML Receiver Driver.

· Use Positive Voice Detection (PVD), to determine if a human voice has answered an
outbound call. The MediaGateway also supports Positive Answer Machine Detection
(PAMD) to detect when an answering machine has answered the call. 

A Bold Introduction
This manual is intended to provide instruction and reference for core features and functions
within MediaGateway.  OWS provides Operators with direct access to all incoming alarms
including everything needed to handle alarms, manage customers and dealers, log reports,
and much more.

About Bold Technologies

Bold Technologies, an industry leader since 1981, has stood the test of time in central
station and alarm automation software.  Formerly known as Bradley On-Line Data Systems,
Bold Technologies created the Bold Central Station Automation System and through the
years, shaped the development of contemporary alarm monitoring by introducing faster
and more sophisticated software innovations.  We promote excellence and technological
innovation through strategic partnerships and support of organizations dedicated to
advancing industry standards.  As a proven leader in the security industry, our strength is
founded on a company-wide commitment to helping our customer group through superb
products and services.  This commitment guides our decisions for future development.

About Manitou

Bold Technologies, recognizing that the future was about innovations within the Windows®
world, began building the Manitou system from the ground up in 1999.  The first sites went
live on this new-age monitoring system in 2002.  The Manitou system was completely
redesigned and revolutionary, opening the alarm industry up to new concepts and ideas. 
This endeavor completely changed the industry paradigm encouraging broad advancements
industry-wide.
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About MediaGateway

Another Bold endeavor, the MediaGateway came on to the scene in 2006, bringing an
opportunity for sites to streamline multiple communication pathways.  In 2012, the
MediaGateway was revised and updated, adding several new industry-leading features to
the ever-expanding list of supported modules.

Social Media Monitoring
Social Media Monitoring allows central stations to monitor Twitter and Facebook for malicious,
dangerous, informational and even brand-related content. The signals and alarms that are
generated and sent into Manitou can be ranked based on the keyword searches setup within the
MediaGatway. These searches are configurable based on keywords, negative weighting and
Geo-Fence technology.

Keywords may by rated positively and negatively to escalate certain terms and downplay
others.  If for example, the term "gun" is being searched for potential risk, "arm" can be
added a negative keyword so that if someone tweets "that guy has a gun for an arm", the
score is offset by the negative keyword, downgrading a potential hazardous posting.

M   It is important to note that posts and tweets are live and unfiltered, and therefore
could result in explicit or inappropriate verbiage.

Social Media Monitoring also allows searches to be scheduled at regular intervals, updated
with new tweets and posts and saved for future and/or continual use.

Setting up a Social Media Search

The social media search capabilities have been made to be as comprehensive as possible. 
To properly create, keywords must be established and the search must be set up.

Establishing and Scoring Keywords

Begin by setting up the keywords to be used in the search.

1. Select Keywords from the Administration/Social Media node within the Navigation Pane.
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Keywords window

2. Within the Keywords window, click within the next available Category field (designated
by an asterisk *) and type a category heading.

3. Click in to the next empty field to save the category heading.

Keywords

The Keywords table is broken down in to positive and negative keywords.  Positive keywords
add to a potential score and negatives take away, thus affecting where a particular social
media post falls within the set thresholds (determined when setting up searches below).

1. Within the Keywords table, select the newly created category from the drop-down menu
in the Category column.

2. Identify (positive) keywords that pertain to the search, separating each with a comma.

3. Designate the score for each keyword.  Scores range from 1 to 100.

4. Input any negative keywords in the Neg. Keywords column, again separating each with a
comma.

Categories and Keywords

5. Repeat for any additional categories and keyword sets needed.
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6. Once completed, click Save All from the File pull-down menu.

Setting up a Social Media Search

1. Once keywords have been set up, a search can be defined.

2. Click Search under Operations/SocialMedia in the Navigation Pane.

Search window

3. Click the Add button at the top of the window.

New Keyword Search form

4. Within the New Keyword Search window, populate the Search Name field with an
appropriate name for the new search.

5. If preferred, identify the terms the search will include in the Search Terms field.
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Separate each by commas.

1 These will be used in conjunction of any keywords selected and can potentially add to
or subtract from a threshold score.

6. Adjust the Alarm and Signal Thresholds by using the up and down arrows next to the
appropriate field.  These fields have been set with recommended defaults of 40 and 20
respectively.

· Alarm Threshold signifies the minimum score for an identified post to generate an
alarm.

· Signal Threshold identifies the minimum score for a post to generate a signal.

7. Designate whether the search will include Twitter, Facebook or both by clicking the
checkbox(es).

8. Select the appropriate keyword set(s) to use by clicking the checkbox(es).

9. Click OK to save the new search.

Perform a Search

1. Select Search from the Administration/Social Media node on the Navigation Pane.

2. From within the Search window, select a saved search from the Search Name drop-down
menu, or create a new search following the steps above.

3. Click the Search button  to begin the search.  Search results will appear in the window
space below form and provide ranking, color coding, and pertinent information such as
location, user name, and text.
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Search Results

Ø To add to the search and find any additional posts, click the Add to Search button. 

Perform a Search with a Geo-Fence

1. Select Geo-Fence from the Administration/Social Media node on the Navigation Pane.

2. From within the Search window, select a saved search from the Search Name drop-down
menu, or create a new search following the steps above.

3. Click to check Change Geo-Fence and Show Geo-Fence checkboxes.

4. Designate a Geo-Fence Type from the pull-down menu.

· Circular - circle extending out from a central designated point; designate the size by
specifying Radius in miles up to 100

· Polygon - click on map to create a 5-sided shape around a central point

5. Identify whether this will be a Loose Search or not by checking or unchecking the
appropriate checkbox.

6. Click the Search button  to begin the search. Search results will appear in the window
space below form and provide ranking, color coding, and pertinent information such as
location, user name, and text.

7. Clicking on a flag will launch an independent window with additional information about
the post or tweet from the actual social media outlet.

· Green tags - posts or tweets that do not score within the threshold limits
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· Yellow tags - posts or tweets that have generated signals

· Red tags - posts or tweets that have generated alarms

Ø Zoom in or out by using the slide bar located to the right of the map, or the scroll button
on a mouse.

Ø To add to the search and find any additional posts, click the Add to Search button. 

Loose Geo-Fence Search, Fast Food results
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Loose Geo-Fence search, Traffic results
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